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The negative impacts of tobacco on morbidity and
mortality continue on the global stage, with an annual
death toll of over 8 million [1]. The WHO's Framework
Convention on Tobacco Control (FCTC) has proven to
be pivotal in helping combat tobacco [2]. A crucial
component of the FCTC is a comprehensive tobacco
advertising ban. A major success of the FCTC can,
for example, be seen in Western Europe, where direct
tobacco advertising has largely been eliminated.

Portrayals of smoking in various media continue to
be an issue, ranging from Hollywood blockbusters and
network dramas to graphic novels [3-5]. However,
another important but overlooked phenomenon is
what may be termed ‘smoke styling’. This involves the
portrayal or use of another product in @ manner that is
effectively coded as a tobacco product. Examples can
include lipstick or mascara held to mimic a cigarette
or a cigar.

Examples of this can be seen in the two adverts
below. The first of these is for Charlotte Tilbury, a
hugely popular brand among young women, in which
a woman holds lipstick in the same manner, as though
holding a cigarette (Figure 1).

The second image (Figure 2), from L'Oréal,
features a woman holding mascara in a manner to
mimic a cigar.

These images effectively glamorize smoking,
without using tobacco products directly. Nonetheless,
in their use of smoke styling, they conflate would-be
tobacco products with sexuality, sensuality, confidence,
power, beauty, slimness, celebrity, and youth among
women. Tobacco manufacturers have long finetuned
the appeal of cigarette packaging [6]. Such tactics can
include slim cigarettes and packet shape, including
lipstick-style packaging [7-9]. It is clear that cosmetics
manufacturers, situated in the global beauty industry,
are adopting reciprocal tactics. Such advertising needs
to be ‘named and shamed'.
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Figure 1. Smoke Styling Imagery From A Charlotte Tilbury
Lipstick Advertisement. (2019 advert on Charlotte Tilbury’s
official YouTube channel)

Figure 2: Smoke Styling Imagery from A L'Oréal Mascara

Advertisement. (2025 advert on one of Ireland’s State televi-

sion channels, RTE)

©N0©

BY SA

Biostatistics and Public Health - 2025, Volume 20, Issue 1 &Ijl

95


https://orcid.org/0000-0002-6497-0829
https://orcid.org/0000-0003-1523-0709
https://orcid.org/0000-0002-7599-5255
https://ror.org/00a0n9e72
https://ror.org/04efm0253
mailto:Frank.Houghton@TUS.ie

96

\
dle ISSN 2282-0930 e Epidemiology Biostatistics and Public Health - 2025, Volume 20, Issue 1

Letters

COMPETING INTEREST

None declared.

REFERENCES

1.

GBD 2019 Tobacco Collaborators. Spatial, tem-
poral, and demographic patterns in prevalence of
smoking tobacco use and attributable disease burden
in 204 countries and territories, 1990-2019: a sys-
tematic analysis from the Global Burden of Disease
Study 2019. Lancet 2021;397(10292):2337-2360.
https://doi.org/10.1016/50140-6736(21)01169-7
Chung-Hall J, Craig L, Gravely S, Sansone N,
Fong GT. Impact of the WHO FCTC over the first
decade: a global evidence review prepared for the
Impact Assessment Expert Group. Tobacco Con-
trol 2019;28(Suppl 2):s119-s128. https://doi.
org/10.1136/tobaccocontrol-2018-054389
Escamilla G, Cradock AL, Kawachi |. Wom-
en and smoking in Hollywood movies: a con-
tent analysis. American Journal of Public Health
2000;90(3):412-414. https://doi.org/10.2105/
ajph.90.3.412

Alfayad K, Murray RL, Britton J, Barker AB. Content
analysis of Nefflix and Amazon Prime Instant Video
original films in the UK for alcohol, tobacco and
junk food imagery. Journal of Public Health (Oxford,
England) 2022;44(2):302-309. https://doi.org/
10.1093/pubmed/fdab022

Houghton D, Houghton F. An Examination of Portray-
als of Smoking in Noir Graphic/ Comic Novels. Me-
dicina Infernacia Revuo 2022;30(119):107-118.
Houghton F, Moran Stritch M, O’Doherty D, Mcln-
erney D. EU Tobacco Controls & the Importance of
Gender: Time to Ban Slim & Superslim Cigarettes.
Malta Journal of Health Sciences 2020;7(1):39-48.
Czaplicki L, Welding K, Cohen JE, Smith KC.
Feminine Appeals on Cigarette Packs Sold in 14
Countries. Int J Public Health. 2021;66:1604027.
doi: 10.3389/ijph.2021.1604027.

Kotnowski K, Fong GT, Gallopel-Morvan K, Islam T,
Hammond D. The Impact of Cigarette Packaging
Design Among Young Females in Canada: Findings
From a Discrete Choice Experiment. Nicotine Tob Res.
2016;18(5):1348-56. doi: 10.1093/ntr/ntv114.
Ford A, Moodie C, Purves R, MacKintosh AM.
Adolescent girls and young adult women's percep-
tions of superslims cigarette packaging: a qualita-
tive study. BMJ Open. 2016 Jan 8;6(1):e010102.
doi: 10.1136/bmjopen-2015-010102.

Smoke Styling in Contemporary Make-up Advertising



https://doi.org/10.1016/S0140-6736(21)01169-7
https://doi.org/10.1136/tobaccocontrol-2018-054389
https://doi.org/10.1136/tobaccocontrol-2018-054389
https://doi.org/10.1093/pubmed/fdab022
https://doi.org/10.1093/pubmed/fdab022

